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THE LARGEST, MOST IMPORTANT 

WEB DESTINATION …

YOU'VE  NEVER HEARD OF.

TOP 10 MUSIC SITE

 12MM UNIQUES

 35.5 MM UNIQUES WW

70% MALE

$79,724 HHI

#1 GUITAR APP IN ITUNES FOR 3 YEARS

75% ADDICTS OR REGULAR VISITORS

QUANTCAST MARCH 2016

mailto:p.rothkopf@grandplaymedia.com
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TOTAL

UNIQUES 

(000)

AVE. DAILY 

VISITORS 

(000)

MEDIAN 

AGE

MEDIAN 

INCOME

($)

TOTAL

MINUTES

(MM)

AVE.

MINUTES/

VISITOR

AVE.

PAGES/

VISITOR

AVE.

MINUTES/

VISIT

AVE.

VISITS/

VISITOR

AVE.

PAGE

S/

VISIT

TONEMEDIA 15 ,308 1 ,056 31 .5 74 ,1 25 83 5.4 8 2 .4 2 .3 3 .4

SPOTIFY 14 ,689 6,049 29.0 75 ,486 33 2.2 2 3 .5 0 .6 2 .9

MT V MUSIC GROUP 1 3,756 951 33.1 74 ,116 111 8.1 7 3 .5 2 .3 3 .2

YAHOO MUSIC 1 2 ,149 781 44.5 77 ,743 51 4.2 5 2 .3 1 .9 2 .9

TOWNSQUARE MUSIC 9 ,561 604 37.7 75 ,819 102 10.6 8 4 .6 2 .3 3 .2

SOUNDCLOUD.COM 8,742 1 ,407 29.8 74 ,736 1 83 20.9 15 3.3 6 .4 2 .4

MSN MUSIC 7 ,390 716 49.5 80 ,196 41 5.5 1 3 1 .9 2 .9 4 .4

CBS INTERACTIVE 

MUSIC GROUP
5,41 8 302 32.7 75 ,343 14 2.6 2 1 .5 1 .7 1 .4

GRAND PLAY 

MEDIA NETWORK
5,170 400 34.7 79,724 54 10.4 10 4.0 2.6 4.0

MYSPACE 4,655 324 34.9 71 ,894 34 7.3 1 2 3.2 2 .3 5 .0

SOURCE: COMSCORE  FEBRUARY 2016

TOP 10 MUSIC SITE

RANKS 2ND

 MEDIAN INCOME

 AVERAGE MINUTES PER USER

RANKS 3RD

 MEDIAN INCOME

 AVERAGE MINUTES PER USER
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TOTAL UNIQUES

(000)

FEBRUARY 2013

TOTAL UNIQUES (000)

FEBRUARY 2016

% CHANGE

+/-

GRAND PLAY MEDIA 

NETWORK
1,098 4,192 282

SOUNDCLOUD.COM 2,113 6,247 196

MYSPACE MUSIC 53 153 189

TONEMEDIA 5,960 15,303 157

SPOTIFY 4,100 8,954 118

YAHOO MUSIC 3,462 6,095 76

MSN MUSIC 431 561 30

TOWNSQUARE MUSIC N/A 12,060 N/A

MTV MUSIC GROUP 13,655 12,520 -8

CBS INTERACTIVE MUSIC 

GROUP
7,425 6,136 -17

SOURCE: COMSCORE  FEBRUARY 2016

FASTEST GROWING MOBILE SITE

ULTIMATE-GUITAR APP

mailto:mailto:p.rothkopf@grandplaymedia.com


GRAND PLAY MEDIA 

AUDIENCE: QUANTCAST

12.2 MILLION USA

36.5 MILLION WORLDWIDE 

69% MALE / 31% FEMALE

EDUCATION: 59% COLLEGE GRADUATE 

OR BETTER

INCOME: MEDIAN $79,724

 AGE

<18 = 16%

18-34 = 43%

35-44 = 17%

45-54 = 14%

>55 = 10%

 ETHNICITY

CAUCASIAN = 73%

AMERICAN = 43%

ASIAN = 6%

HISPANIC = 13%

OTHER = 1%

 ENGAGEMENT

ADDICTS = 24%

REGULARS = 51%

PASSERBYS = 24%

SOURCE: QUANTCAST MARCH 2016
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DEMOGRAPHICS: QUANTCAST 

YOUNG, AFFLUENT & ENGAGED!

SOURCE: QUANTCAST JULY 2016

44% 45%

12%

No College College Grad School

EDUCATION

17%
19%

21%
19%

15%

7%

3%

< 18 18-24 25-34 35-44 45-54 55-64 65+

AGE

58%

26%

10%
6%

$0-50k $50-100k $100-150k $150k +

74%
6%

6%
13% 1%

Caucasian African/A Asian

Hispanic Other

INCOME ETHNICITY

mailto:mailto:p.rothkopf@grandplaymedia.com


GRAND PLAY MEDIA 

AUDIENCE: COMSCORE

US AUDIENCE 4.3M

AVERAGE DAILY VISITORS: 340,000

60.5% MALE /39.5% FEMALE

EDUCATION: 70.7% ATTENDED COLLEGE

INCOME MEDIAN: $77,500

 AGE

<18 = 11.1%

18-34 = 20.6%

35-44 = 15.8%

45-54 = 14.7%

>55 = 18.8%

 ETHNICITY

CAUCASIAN = 74.6%

BLACK/AA = 10.4%

HISPANIC = 13%

ASIAN = 2%

OTHER= 1%

 ENGAGEMENT

4.2 MINS/DAY

4.7 PAGES/DAY

10.4 MINS/VISITOR

SOURCE: COMSCORE JUNE 2016
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DEMOGRAPHICS: COMSCORE 
YOUNG, AFFLUENT, WELL EDUCATED PEOPLE COME TO 

US!

SOURCE: COMSCORE JUNE 2016

29%

71%

No College College

EDUCATION

11%

21%
19%

16%
15%

11%

8%

< 18 18-24 25-34 35-44 45-54 55-64 65+

AGE

11% 9%

16%

10%15%

40%

$0-25k $25-40k $40-60k

$60-75k $75-100k $100k +

INCOME ETHNICITY

75%
10%

2% 13% 1%

Caucasian Black/African
Asian Hispanic
Other
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GRAND PLAY MEDIA 

ONLINE COMMUNITIES
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ULTIMATE-GUITAR.COM

UNIQUES: 4,959,923

58%  18-44

74% > 44 years old

72%M / 28%F

SOURCE: QUANTCAST JULY 2016
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LYRICSMODE.COM

UNIQUES: 1,672,661

55%  18-44

75%> 45 years old

45%M/55%F

SOURCE: QUANTCAST JULY 2016
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LYRICSFREAK.COM

UNIQUES: 1,169,295

55%  18-44

73% > 45 years old

49%M/51%F

SOURCE: QUANTCAST JULY 2016
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911TABS.COM

UNIQUES: 493,265

59%  18-44

74% > 45 year old

79%M/21%F

SOURCE: QUANTCAST JULY 2016
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GUITARETAB.COM

GUITARETAB.COM

UNIQUES: 105,000

71% 18-54

69% M/31% F

44% HHI 50,0000+

17% HHI 100,000+
SOURCE: COMSCORE MEDIAMETRIX MAY 2016

mailto:mailto:p.rothkopf@grandplaymedia.com


GUITARTABS.CC

SOURCE: COMSCORE MEDIAMETRIX MAY 2016

GUITARTAB.CC

UNIQUES: 495,000

60%  18-49

60%M/40%F

78%  HHI $75K+

84%  HHI $60K+

mailto:mailto:p.rothkopf@grandplaymedia.com


MOBILE COMMUNITY: 

1.4 MM ACTIVE USERS

MOBILE COMMUNITY ACTIVE USERS

ULTIMATE GUITAR TABS IPHONE 755,717

ULTIMATE GUITAR TABS ANDROID 294,304

TAB PRO IPHONE 43,600

TAB PRO ANDROID N/A

ULTIMATE GUTAR TABS HD IPAD 264,652

TAB PRO HD IPAD 58,781

TOTAL 1,417,054

mailto:mailto:p.rothkopf@grandplaymedia.com


AUDIENCE 

TARGETING

GRAND PLAY MEDIA PROVIDES CUSTOM 

TARGETING POWERED BY BLUE KAI, THE 

WORLDWIDE LEADER IN DATA 

MARKETING

DEMOGRAPHICS
 IN MARKET DATA
MARKET PREDICTORS
LIFESTYLE
PAST PURCHASES
DEVICE TYPE
CUSTOM CATEGORIES

mailto:mailto:p.rothkopf@grandplaymedia.com


NATIVE CONTENT: 

THE BRIDGE

GUEST ARTICLE SECTION FOR 7 ADDITIONAL 
DAYS

250,000 728X90 RON PROMOTING ARTICLE

PLACEMENT OF 728X90, 300X250 ON THE 
ARTICLE FOR 1 YEAR

 INVESTMENT PER ARTICLE $5,000

FEATURED GUEST ARTICLE SECTION AREA 
ON HOME PAGE FOR 7 DAYS

 FIRST OR SECOND ARTICLE WITHIN SECTION

 THUMBNAIL PICTURE INCLUDED NEXT TO 
FEATURE LISTING

FEATURED COLUMNS SECTION AS 
FEATURED POST FOR 14 DAYS

 THUMBNAIL PICTURE INCLUDED NEXT TO 
FEATURE LISTING



IAB RISING STAR UNITS: EG THE BILLBOARD

PUSH DOWNS AND SIDEKICKS ALSO ACCEPTED

 HIGH ENGAGEMENT

 RICH MEDIA CAPABLE

mailto:p.rothkopf@grandplaymedia.com


GRAND PLAY MEDIA Social Bridge  

COMPONENTS
• ARTICLE IN NEWS/REVIEWS 

SECTION (WITH 
“SPONSORED” LABEL)

• FEATURED PLACEMENT ON 
UG HOMEPAGE

• FEATURED PLACEMENT IN 
THE LIST OF  
NEWS/REVIEWS

• ROADBLOCK OF AD UNITS 
ON THE ARTICLE PAGE 
(CONSTANTLY)

• FB POST WITH LINK ON 
NEWS/REVIEW

Key Benefits
• Combination of editorial 

coverage and social 
media pushes

• Maximum of native 
content exhibition

• Exposure among the 
most high-engaged 
users

• Additional feature by 
fixed placements

• Extended reach by social 
promotion (Facebook, 
optionally - Twitter, 
Instagram

mailto:mailto:p.rothkopf@grandplaymedia.com


Social Bridge: Points of Contacts

Home Page Review / News Section Roadblock of Ad/Units 



Social Bridge Pricing

• 20,000 initial pageviews
• up to 15,000 featured pageviews
• 50,000+ Facebook pageviews
• 70,000 ad units pageviews

• Total Reach: 175,000 
• Value: $4,000



AD UNITS / SPECIFICATIONS
UNIT SITES MEDIA MAX FILE SIZE OTHER

1 6 0 X 60 0

91 1 TA B S . C O M , G U I TA R E TA B . C O M ,

U LT I M AT E - G U I TA R . C O M ,

LY R I C S F R E A K. C O M , LY R I C S M OD E . C OM

G I F,  J P G ,  S W F,  R I C H  

M E D I A
4 0 K :  4 0 P X / I N C H N / A

3 0 0 X2 50

91 1 TA B S . C O M , G U I TA R E TA B . C O M

G U I TA R TA B S . C C , U LT I M AT E - G U I TA R . C O M

LY R I C S F R E A K. C O M , LY R I C S M O D E . C O M

G I F,  J P G ,  S W F,  R I C H  

M E D I A
4 0 K:  4 0 PX/ INCH N / A

3 0 0 X2 50  V I D E O U LT I M AT E - G U I TA R . C O M M P E G  4 1 0 M B N / A

3 0 0 X5 0 M O B I L E 91 1 TA B S . C O M  R O S , LY R I C S M O D E . C O M
G I F,  J P G ,  S W F,  R I C H  

M E D I A
4 0 K :  4 0 P X / I N C H N / A

7 2 8 X9 0

91 1 TAB S . C O M ,  G U I TA R E TA B . C O M ,  G U I TA R TA B S . C C ,  

U LT I M AT E - G U I TA R . C O M ,  LY R I C S F R E A K . C O M ,  

LY R I C S M O DE . C O M

G I F,  J P G ,  S W F,  R I C H  

M E D I A
4 0 K :  4 0 P X / I N C H N / A

B I L L B OA R D  97 0 X2 5 0 U LT I M AT E - G U I TA R . C O M
G I F,  J P G ,  S W F,  R I C H  

M E D I A
6 0 K :  4 0 P X / I N C H

O P E N S  D OW N ,  R O L LOV E R  O R  C L I C K  

C LO S E  B U T TO N  R E Q U I R E D ,  T H I R D  

PA R T Y  S E R V E D

H OM E  PAG E TA KE OVER U LT I M AT E - G U I TA R . C O M J P G ,  P N G ,  P S D 3 0 0 K N / A

I N T E R S T I T I A L S  

8 0 0 X6 20

91 1 TA B S . C O M

U LT I M ATE - G U I TA R . C O M
G I F,  J P G ,  P N G 1 0 0 K:  7 2 P X / I N C H N / A

P U S H  D OW N U LT I M AT E - G U I TA R . C O M N / A N / A

O P E N S  D OW N ,  E X PA N D I N G  PA N E L  

S I Z E 97 0 X 32 5,  T OTA L  S I Z E  97 0 X41 5 ,  

R O L LOV E R  O R  C L I C K ,  C LO S E  B U T T ON  

R E Q U I R E D .

R E D  L E T T E R  T E X T  L I N K S
91 1 TA B S . C O M ,  G U I TA R E TA B . C O M ,  G U I TA R TA B S . C C ,  

U LT I M AT E - G U I TA R . C O M
N / A N / A N / A

S L I D E R

91 1 TA B S . C O M ,  G U I TA R E TA B . C O M ,  G U I TA R TA B S . C C ,  

U LT I M AT E - G U I TA R . C O M ,  LY R I C S F R E A K . C O M ,  

LY R I C S M O DE . C O M

N / A N / A

E X PA N S I ON  U S E R  I N I T I AT E D ,  C LO S E  

B U T TO N  R E Q U I R E D ,  O P E N S  R I G H T  

AC T I V E  A R E A  9 5 0  X 5 5 0 .  R O L LOV E R  

O R  C L I C K ,  C LO S E  B U T TO N  R E Q U I R E D .  

 A L L  A N I M A T I O N  M U S T  B E  F L A S H  V E R S I O N  6  O R  B E T T E R  A N D  1  L O O P  W I T H  1 5  S E C O N D S  M A X .

 A L L  S O U N D  M U S T  B E  U S E R  I N I T I A T E D  A N D  A  M U T E  B U T T O N  I S  R E Q U I R E D .
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CONTACT US

PAUL ROTHKOPF

SENIOR VICE PRESIDENT, SALES

P.ROTHKOPF@GRANDPLAYMEDIA.COM

TECH/AD OPERATIONS

ADOPS@GRANDPLAYMEDIA.COM
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